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Definition: Process of evaluating the characteristics of a phone call before a conversation.    

The Problem: “Voice Spam” % Advertisements and  solicitations that come through the phone

What it does:
$ 
Analyzes caller’s voice and word usage

$ 
Determines whether the caller is a  friend, family member, colleague, or  stranger

$ 
Caller is then put through, sent to voice mail, or  blocked completely

Pros of Call Screening:
Business benefits
$ 
Helps manage time by screening for  important calls

$ 
Allows more time to get necessary  work done

$ 
Don’t have to waste time wading through junk  phone messages from strangers

Personal Benefits
$ 
Allows person to only answer wanted  or needed phone calls

$ 
Stops annoying and time-consuming solicitation from telemarketers 

$ 
Saves more time!

Ethical Issues
$ 
People have the right to protect their  privacy, including intrusion of any form

$ 
People should not have to listen to things they do not want to

First Amendment vs.  Solicitation
$ 

Free Speech: “The right of people to  express their opinions publicly without                           government interference”
$ 
Solicit: “To petition persistently”

$ 
Solicitation is not Free Speech = solicitation is not protected by First Amendment!

Cons of Call Screening:
$ 
Could be easy for  voice-spammers to trick

$ 
Current testing  shows potential for accidentally blocking important calls

$ 
Could wind up being more of a hassle

Possible problems
$ 
Advertisers can find ways around phone spam barriers 

$ 
Familiarity and urgency can be faked thus allowing call to go through

$ 
Possibility that important or desired phone calls would be blocked



Potential for calls to be blocked inaccurately
$ 
System currently distinguishes calls from solicitors with  90% accuracy, BUT...  




-Only 84% accurate in determining the caller’s familiarity 




-Only 75% accurate in distinguishing business and personal contacts

Ethical Issues
$ 
Call Screening interferes with a  company’s ability to conduct business

$ 
Hinders the caller’s freedom of speech

$ 
Businesses do have a right to solicit – part of conducting business

